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1. Introduction

The present document outlines the materials and examples of hoaxes selected for the
implementation of Escape Room 1 as part of the ENDGAME project. The focus is on
disinformation narratives and hoaxes related to food and health, contextualized for
Spain, Finland and Serbia. The narratives and examples selected are among the most
pressing ones in each country.

2. Materials and examples by country

SPAIN

Narratives in Spain related to health and nutrition share a common thread: they aim to
undermine scientific knowledge, to foster distrust in health institutions and to promote
unverified or pseudoscientific alternatives. Nutrition-related hoaxes—such as those
linking additives or everyday foods to cancer, or promoting unproven “miracle” diets and
detox practices as safer or more effective than conventional health guidance—have
become especially widespread, especially among young people and often exploit fear
and lack any scientific foundation. Other messages focus on discrediting medications or
suggesting that pharmaceutical companies hide effective treatments, reinforcing a
conspiratorial view of the healthcare system.

Disinformation about food regulation often targets public trust in institutions like the
European Union by spreading false claims that EU food safety standards are secretly
compromised. These narratives suggest that foreign powers or multinational
corporations—often from countries outside the EU—are manipulating regulations to
flood European markets with unsafe or genetically modified products, undermining local
agriculture and public health. By framing EU decisions as opaque or influenced by
external threats, such disinformation erodes confidence in democratic processes,
portraying regulatory systems as tools of control rather than protection, and weakening
citizens' belief in their ability to influence policy through democratic means.

These narratives circulate primarily through messaging apps and social media platforms
like WhatsApp and TikTok, often bypassing traditional media and fact-checking filters.

Example 1: EU Authorization of worms in food

There are reports circulating that the European Union (EU) has authorised the inclusion
of worm larvae in food from February 2025, that ‘we are going to eat worms without
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knowing it" and that it is a risk because it contains toxic elements such as mercury,
arsenic and aflatoxin.

Whole insects and their parts are officially considered a novel food across the European
Union since 2018 and four species are authorised for human consumption, including the
mealworm. In January 2025, the French company Nutriearth's application to market
UV-treated powder from whole mealworm larvae in the EU was approved. This treatment
serves to disinfect and, according to the manufacturer, to increase the amount of
vitamin D3. It is to be used in breads, cakes and pastries, cheese and other foods for the
general population. Its presence must be stated on labels. The amounts of heavy metals
and mycotoxins are below the maximum levels allowed in food.

Multimedia support:

e European Regulation 2015/2283 regulating the use of insects in food:

Eur-lex.europa.eu

e News from the Spanish Agency for Food Safety and Nutrition regarding the
use of insects in food: Aesan.gob.es

e Information note from the Spanish Agency for Food Safety and Nutrition on
insects allowed in food: Aesan.gob.es

e Approval of the application of the company Nutriearth by the European
Commission to market treated mealworm powder: Eur-lex.europa.eu

Se aprueba un reglamento en la
Unidn europea que autoriza a meter
larvas de gusano en los alimentos.

Vamos a comer gusanos sin saberlo.

No sé si me explico... @ x
REGLAMENTO UE 2025/89 DE 20 ( QUEDATE|HASTA ES|ESPECIALMENTE
DE ENERO DE 2025. ' PELIGROSA

Screenshot 1: examples of hoaxes in social media

Example 2: Imported Moroccan agricultural products won’'t have to go through
health controls in Spain

Claims have circulated that Moroccan agricultural products entering Spain are exempt
from health and safety controls due to bilateral agreements, raising fears about the
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quality and safety of these imports. However, all food products entering the European
Union from third countries are subject to border inspections.

Multimedia support:
e Article about the Moroccan agricultural products: Maldita.es

e Link to hoax online regarding the agricultural products: Twitter (now X)

e The Ministerial Order of 2024 stipulates that the actions of the official border
control services are the responsibility of the Ministry of Agriculture, Fisheries and
Food and its inspecting staff: Boe.es
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Screenshot 2: example of website with false information

Example 3: Use of influencers to promote health products

Several influencers in Spain have promoted health-related products (such as
anti-cellulite leggings or teeth whiteners) with exaggerated or false benefits, leading to
deceptive advertising practices and consumer misinformation.

Some influencers use their public image and unsubstantiated claims to market
health-related products to their followers. These endorsements are legally forbidden,
lack transparency, and are misleading. In addition, social media advertising must be
clearly labeled as paid content—hidden or vague tags aren’t enough.

Multimedia support:
e Article from Maldita: Maldita.es

e FACUA's statement on deceptive influencer advertising: Facua.org

e Royal Decree on advertising and commercial promotion of products,
activities or services with a purported health purpose: Boe.es
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https://maldita.es/alimentacion/20250604/marruecos-agricultura-espana-controles/
https://archive.ph/YBcRr
https://www.boe.es/diario_boe/txt.php?id=BOE-A-2024-15204
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https://www.facua.org
https://facua.org/noticias/facua-denuncia-a-cuatro-famosos-y-dos-webs-por-publicidad-ilicita-de-supuestos-blanqueadores-dentales/
https://www.boe.es/buscar/doc.php?id=BOE-A-1996-18085
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e Code of conduct on the use of influencers in advertising: autocontrol.es

MALDITA
TE EXPLICA

5D WHITE +Resultados \nsmles J -
| 4A MARCA NUMERQ 1 EN o ass 0% ds_descusnto
Shilk| AMERICA ACABA DE SER ‘ Solo 24h

| LANZADA EN ESPANA *Gana hasta 8 tonos de

Screenshot 3: examples of influencers promoting health-related products

Example 4: Impersonation of “influencers” on social media

Scammers sometimes create fake profiles impersonating influencers on platforms like
Instagram. These accounts use tactics like fake contests and prize giveaways to steal
personal information or financial details from followers. Victims are often lured by
promises of prizes or investment opportunities, unaware that real contests typically
never ask for sensitive information.

Additionally, scammers have used influencer identities to promote fraudulent products,
including unverified weight-loss supplements among others, falsely claiming
endorsements from celebrities.

Multimedia support:

e Article from Maldita: Maldita.es

e Example of scam and impersonation: Maldita.es
e Example of fake website to promote fake health-related products: Website
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https://www.autocontrol.es/app/uploads/codigo-de-conducta-publicidad-influencers.pdf
https://maldita.es/timo/20221130/influencers-suplantacion-timos-falsos-concursos/
https://maldita.es/malditobulo/20220421/demanda-sara-carbonero-secreto-adelgazar-entrevista-falsa/
https://archive.ph/0a7U4
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Comentario publicado en la supuesta Resultados de la bisqueda
entrevista a Sara Carbonero inversa de imagenes en TinEye
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Screenshot 4: examples of impersonation of an influencer

Example 5: Claims of fake rubber like fruit

Viral videos have circulated claiming that fruits such as avocados and bananas are
“fake,” “synthetic,” or made of rubber. These claims are based on the unusual textures
observed in certain cases. Experts confirm that the rubbery texture can occur in
under-ripe or improperly stored fruits. For instance, avocados and bananas when picked
too early their firmness and texture may appear unusual but are entirely natural.

Multimedia support:
e Article about rubber-like food: Maldita.es

e Example of this narrative in social media: Twitter (now X)

e Video explaining the rubber-texture of avocados in TikTok by a food
technologist: TikTok

Screenshot 5: examples of videos showing “fake” food
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https://maldita.es/alimentacion/20241002/fruta-goma-falsa-aguacates-platanos/
https://archive.is/Kq966
https://www.tiktok.com/@soyrafacarbajal/video/7390948488911047941?lang=es
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FINLAND

Disinformation in Finland related to health and nutrition is centered around lifestyle, diet,
and appearance, particularly among younger demographics. Narratives promoting
meat-based diets by influencers presenting them as offering miraculous results are
gaining presence in opposition to plant-based or official dietary recommendations.
These claims frequently rely on cherry-picked scientific data, personal testimonials, and
vague accusations of bias within the scientific community.

Other recurring narratives include short-lived health trends promoted mainly by
influencers, such as drinking raw milk, consuming apricot seeds for “vitamin B16,” or urine
cleansing, often lacking any scientific foundation.

Example 1: False claims about Bovaer feed additive

Narratives circulating on social media claim that Bovaer — a bovine feed additive
approved in the EU to reduce methane emissions — is dangerous for human health.
These posts allege that the additive remains in meat and dairy products and poses
health risks.

Scientific evidence shows that Bovaer is fully dissolved in the cow's digestive system
and does not transfer to humans.

Multimedia support:
e Verified article: Faktabaari

e Communication from Valio dairy farms on the use of the supplement: Valio
e Article from the University of Finland: Helsinki.fi

FALSE

@ Truth Is Power - Follow Confirmed: Tesco, Morrisons and Aldi are

! November;30/ati10:28 PMEQ) trialling Bovaer, a Gates-backed methane-
4# Arla  faces boycott over Bovaer “m use on cows under Bill Gates' .~ involvement: reducing feed additive which will be given
ht... See more to dairy cows in UK supply chains, despite
concerns over genotoxicity and
carcinogenicity.

Time to start buying your food from local
sellers.

cows, Bill Gates' involvement, what is
it, is it safe for humans

Screenshot 6: post with false content. Source: The Globe and Mail
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https://www.valio.fi/artikkelit/tietoa-bovaer-rehunlisasta/
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Example 2: Saturated fats — not Omega-6 — increase the risk of cardiovascular
diseases

Some viral content claims that Omega-6 fatty acids — present in seed oils — are
harmful, and that they cause cardiovascular disease. Experts refute the claim, citing the
scientific consensus that saturated fats (mostly from animal sources) are the main risk
factor for heart and arterial disease. Omega-6, in balanced intake, is considered safe
and even beneficial.

Multimedia support:

e Article informing about this false claim: Faktantarkistus.afp
e Study about Omega 6 from Harvard Medical School: Harvard
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Screenshot 7: Facebook post making misleading claims

Example 3: Human activity is warming the planet dangerously fast

Narratives circulating on social media claim that the Earth is currently colder than it has
been in hundreds of millions of years, implying that today’s global warming is not
significant or alarming.

Experts refute the claim as misleading, as despite the fact the average temperature is
cooler than 100 million years ago, the rapidity of current global warming is
unprecedented in human history. This speed of change poses a major risk to
ecosystems, societies and economies.

Multimedia support:

e Post informing about climate change: Faktantarkistus.afp
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e Post with false claim: Faktantarkistus.afp

e Article informing about false claims about CO2 and climate models:

https://factcheck.afp.com/doc.afp.com.32GX2YQ

3 Mika Kotikoski
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Screenshot 7: Facebook post making misleading claims

Example 4: Effects of lowering cholesterol levels are being distorted in the social
media

The safety of statin medication used to lower cholesterol is being questioned in social
media and there are claims that high LDL cholesterol levels are not dangerous. These
posts often suggest that the risks of statins outweigh the benefits and promote “natural”
alternatives instead.

Experts refute these claims and emphasize that side effects of statins are rare and
typically mild, while their effectiveness in reducing the risk of cardiovascular disease is
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well documented. High LDL cholesterol remains a major risk factor, especially in
populations with other health vulnerabilities.

Multimedia support:

e Video with scientific update on cholesterol target values and their relation to
cardiovascular risk: Youtube

e Article informing about the risks of high cholesterol levels: Faktantarkistus.afp

e Post from the National Institutes of Health linking Alzheimer and cholesterol:
Nih.gov
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Screenshot 8: Facebook post making misleading claims

SERBIA

In Serbia, health and nutrition-related disinformation often draws on broader mistrust
toward modern science and medical institutions. According to an investigation by the
Fake News Tragac portal, which analysed false news stories between December 2017 and
December 2021, several mechanisms are commonly used in medical disinformation
campaigns in Serbia.

*
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These include reporting non-existent studies, using flawed research methodologies,
inaccurately reporting facts, and distorting or embellishing scientific findings. Many of
these narratives reflect recurring themes displayed in Serbian media, such as the idea
that modern society is in decline and that Western medicine is harmful and ineffective,
often serving the interests of the pharmaceutical industry.

Example 1: Fake supplement ads promoted on Serbian websites

Several Serbian news portals have published deceptive advertisements for health
supplements, claiming “80% discounts only today” and using fabricated testimonials
from non-existent doctors such as “Dr. Mihaela Sander” and “Dr. Edvard Knut.” These ads
falsely claim approval from health authorities and exploit urgency tactics like countdown
timers and limited-time offers.

The products are advertised as miracle cures for joint pain, diabetes, and circulation
problems, with fake reviews and logos of institutions to give credibility. Also, they
impersonate real people to present them as doctors promoting the supplement or as
fake satisfied customers.

Multimedia support:

e Article from Raskrikavanje: Raslrovanje.rs

e Supplement ads: Epona

o Example of scam website: https://archive.ph/fbsVQ
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[0} Immuno Flex + IMMUNO FLEX + tablete su dijetetski suplement sa hijaluronskom kiselinom vitaminima B grupe
(B2 B7 BY) C K2i D3 namenjen kostima energetskom metabolizmu imunitetu krvnaj slici nervnom sistemu i kozi
Vitamini B2 B7 i C doprinose odrzavanju normalnog energetskog metabolizma i nermalnoj funkeiji nervnog

A Obavestenje o ceni I Prijavi gresku B Dodgj recenziju

Screenshot 9: Website selling a fake supplement
Example 2: Nonexistent doctor promotes fake weight-loss supplement
An online advertisement falsely attributes the promotion of a weight-loss supplement to
a person identified as "Dr. lvana Stevi¢," presented as a medical expert from Belgrade.
The ad claims users can lose 17 kilograms in one month using this product, which is
described as a “natural formula” and a “miracle solution” for obesity.
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https://archive.ph/fbsVQ
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Investigations confirm that the doctor does not exist, and the accompanying photos are
stock images. The advertisement uses fabricated quotes, fake clinical claims, and logos
of well-known media outlets to appear credible. It also includes a testimonial from a
supposed patient who allegedly lost weight in record time, which is also fabricated.

Multimedia support:

e Article from Raskrikavanje: Raslrovanje.rs

e Chat to interact with a fake doctor: Buditezdravi.net

e Website selling a supplement for weight-loss with exaggerated effects: Vitalon
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Screenshot 10: Screenshot from fake chat to sell a weight loss supplement

Example 3: Use of deepfake videos to promote unverified health treatments

A deepfake video circulating on Facebook falsely depicts Serbian doctor Branimir
Nestorovi¢ promoting a treatment for prostatitis. The manipulated footage uses real
video material altered with Al to make it appear as if the doctor is promoting the
product in a misleading way.

These ads are run by pages based in Ukraine and the U.S. and are specifically targeted to
vulnerable audiences, exploiting Nestorovi€'s reputation as a medical expert to mislead
them into trusting and purchasing unapproved products. There have been some other
cases of manipulated videos using the Serbian doctor.

Multimedia support:

e Article from FakeNews.rs: Fakenews.rs

e Original video of doctor Branimir: Youtube
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https://www.raskrikavanje.rs/page.php?id=Nepostojeca-doktorka-promovise-suplement-za-mrsavljenje-17-kilograma-manje-za-mesec-dana-1197
https://buditezdravi.net/chat/
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https://www.youtube.com/watch?v=O3VrwS6-lLw
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e Facebook page that share these videos: Facebook
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Screenshot 11: Screenshot from Al-edited video

Example 4: False claims of the green frog logo on food packaging

There are several posts circulating in Serbian social media claiming that the green frog
logo on food packaging indicates the presence of atrazine, a herbicide which allegedly
causes hormone alterations and “male-to-female” changes in young men. The article
debunks this narrative, explaining that the logo is merely a branding design, not an
indicator of chemical content or risk.

There is no scientific evidence linking the frog symbol to atrazine use or suggesting that
atrazine affects human hormone levels or gender identity. While some studies have
examined the potential effects of atrazine exposure on animals, there is currently
insufficient evidence to confirm similar impacts in humans.
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@ Marko Znate Koji - jedanaesti
April 24 at 10:15AM - @

Jutro, dobri ljudi..... 11

Dobro procitajte i malo razmislite o proc¢itanom.... 1l

Jedan na$ doktor je rekao: To je osmo svetsko cudo, sve ih je vise a ne razmnozavaju se.... Il

PODELITE... 1}
Ljudi ne znaju, kupuju to deci iz neznanja.... I
kod Zena umesto estrogena kulja testosteron, a kod musakaraca obrnuto - kulja estrogen, a
testosterona nema.... I
strazite.... 1

SOtOjare tuku sa svih strana..... I

ATRAZIN je herbicid iz grupe pesticida koji se koristi za
unistavanje korova. Nosi oznaku XN $to znaci da je veoma Stetan po
zdravlje. Njime se prskaju biljke, nalazi se u nasoj hrani i vodi za pice.
Ova hemikalija je najvise prisutna u ¢okoladnim proizvodima i slatkisima.
IstraZivanja pokazala da antrazin menja seksualnu
orijentaciju Zaba kada se ova hemikalija nade u vodi u kojgj Zive.
Demaskulinizira i feminizira muske Zabe!
Aromataza utice na stvaranje estrogena!
izostalo reproduktivno ponasanje, muZjaci su
imali smanjene polne karakteristike, ﬁ\ Sa
sa niskim brojem spermatozodida i P

l

|

I

Mcennedy

Mini krofne

smanjeneg fertiliteta.
Jedete li ih?

»Potpuna feminizacija muZjaka” izloZenih atrazinu
sli¢an efekat izazvao je —

i na ribe zebrice i leopard Zabe!!!!

O® 139 15 comments 43 shares

Screenshot 12: Post on Facebook with false claims

Multimedia support:

e Article from FakeNews.rs: Fakenews.rs

e Video from FakeNews.rs: Fakenews youtube

e Study on the health effects of atrazine: ATSDR

o Website with link: Ghost Archive

3. Recommendations for the escape room

The materials and examples presented in this document offer a diverse and relevant
basis for the development of Escape Room 1: "The Click Trap". This narrative-driven
experience places players in the role of a janitor investigating a misleading influencer
campaign from within a social media content agency called ConnectNow. The core
theme revolves around health, nutrition, and food supplements, while secondary
disinformation narratives (climate change, immigration, and politics) also appear.
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http://fakenews.rs
https://fakenews.rs/2023/12/14/da-li-logo-sa-zelenom-zabom-ukazuje-na-prisustvo-atrazina/
http://fakenews.rs
https://www.youtube.com/watch?v=k25lesjUZtU
https://www.atsdr.cdc.gov/toxprofiles/tp153-c1-b.pdf
https://www.facebook.com/permalink.php?story_fbid=pfbid02rj8tysVwZqimUBbNANKtQWVZAYG8YP1pKCwdyq9kYfYr5aNcxHz7fVZKGqtysmJ2l&id=100049483057941
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The country-specific examples gathered—covering Spain, Finland, and Serbia—reflect
real, verifiable disinformation cases that resonate with the escape room’s narrative.
These materials can be added to the Escape Room through:

e Screenshots or fake posts displayed on desks or computers in the influencer
agency.

e Labels or packages (e.g. for GlowUp+ or "worm-based" foods) that players can
scan, compare, or cross-check using verification tools.

e Emails or chat messages found on devices, hinting at advertising deals,
misinformation tactics, or influencer coordination.

e Documents and regulations (real or forged) that players must analyze to detect
inconsistencies, manipulations or omitted facts.

e Clips from social media (TikToks, livestreams, “sponsored content”) that embed
misleading narratives players are challenged to debunk.

The core learning objective of the game is to show how unchecked financial motives
and careless content creation can fuel the spread of misinformation. Also, the game
aims to show how informed individuals can push back by verifying sources, asking
questions, and sharing reliable information

The Escape Room also aims to enable learners to identify and evaluate
disinformation related to food and nutrition, particularly as it appears on social media
platforms. Additionally, it aims to help learners understand how social media
influences perceptions of health and nutrition, including the role of influencers,
algorithms, and viral trends.

Finally, we aim to encourage learners to develop responsible information-sharing
practices, by fact-checking health content and thinking critically before engaging with
or spreading it online.
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Annex - Overview of Multimedia Materials by Country

Country |Linked example [Summary Format Language [Link / Source File
Spain EU Authorization [Video debunking Video Spanish https://www.tiktok.com/@malditobulo/vid
of worms in food [this hoax e0/7467985966372818199
Spain EU Authorization |[Video promoting Video Spanish https://www.tiktok.com/@econature2020| wi 6797803e817b194059343487...
of worms in food  [this hoax /video/7464890809838554390
Spain Moroccan Post promoting this |[Postin X  [Spanish https://archive.ph/YBcRr B codigo marroqui.JPG
agricultural hoax
imports avoid
controls
Spain Influencers Spanish ) ) ) B influencers publicitan agencia..
promoting health https://maldita.es/timo/20221130/influenc B influencers publicitan agencia...
products ers-suplantacion-timos-falsos-concurso| g i fluencers publicitan agencia..
s/
Spain Fake influencer Spanish ) ) B maria pombo suplantacion.png
profiles https://maldita.es/malditobulo/20210212/ B influencer marta suplantacion...
mensaje-privado-instagram-tirsa-garcia B estafa influencer concurso.png
-phishing/ B concurso fake.jpeg
B concurso fake 2.png
B perfil falso.png
Spain Fake rubber-like [|Post with videos of [Postin X [Spanish https://x.com/CPJannyBarrera/status/1819| B post fruta falsa.JPG
fruit "fake rubber like 237747418452423 Wi fruta falsa EU.mp4
fruit” B platano.jpg
Spain Fake rubber-like |[Video explaining the [Video Spanish https://www.tiktok.com/@soyrafacarbajal | s explicacion fruta falsa.mp4

fruit explained

rubber-like fruit

/video/7390948488911047941
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https://drive.google.com/file/d/130zewLkhCzsJrxGqB-YkThWarg8nhHp4/view?usp=drive_link
https://drive.google.com/file/d/15HLHwG2s1eHb5tWFYb_TpNBF7TGfKvZh/view?usp=drive_link
https://drive.google.com/file/d/1XeSzbFHnfuU7YQi6Lpaety3otble4v2F/view?usp=sharing
https://drive.google.com/file/d/1VpXVc4T9UFsE2vSB03KCw1PvqNAO8GTp/view?usp=sharing
https://drive.google.com/file/d/1F7ACCKGa8HCcaI8x6yxeaeg_T3Lvf9Yu/view?usp=sharing
https://drive.google.com/file/d/1KtTO-aq-uU-gOs0VTuZd3eNuQ4keEtdS/view?usp=sharing
https://drive.google.com/file/d/1IyQ1oetb3bi-Lx4TFDdvT7Z_OhrjBV7u/view?usp=sharing
https://drive.google.com/file/d/12RkO5q2h_bSlxif0DlU7qP9nELzqc9DS/view?usp=sharing
https://drive.google.com/file/d/1Kg33XdTdY-yWQoRZNyWDmUAKwekEwHSp/view?usp=sharing
https://drive.google.com/file/d/1cK9mDMDrkI8frQe2F-jus-J34yah8Z8f/view?usp=sharing
https://drive.google.com/file/d/1PNq-BNGM3xCZK8I2XrLtmJ2Hl7o-P3-Y/view?usp=sharing
https://drive.google.com/file/d/1cQNdaGs-miv3-x7zsR5OruaXTitny2sl/view?usp=drive_link
https://drive.google.com/file/d/1f1j1uYePXT1iJQqfnnxW-YB6g1GMoyBi/view?usp=drive_link
https://drive.google.com/file/d/1kQaswQPowW6YrpeiQjCNb29xggqk6WCX/view?usp=drive_link
https://drive.google.com/file/d/1nCXteXt9yk5XJPwZhw7UPrnPCGkOLJQf/view?usp=drive_link
https://www.tiktok.com/@malditobulo/video/7467985966372818199
https://www.tiktok.com/@malditobulo/video/7467985966372818199
https://www.tiktok.com/@econature2020/video/7464890809838554390
https://www.tiktok.com/@econature2020/video/7464890809838554390
https://archive.ph/YBcRr
https://maldita.es/timo/20221130/influencers-suplantacion-timos-falsos-concursos/
https://maldita.es/timo/20221130/influencers-suplantacion-timos-falsos-concursos/
https://maldita.es/timo/20221130/influencers-suplantacion-timos-falsos-concursos/
https://maldita.es/malditobulo/20210212/mensaje-privado-instagram-tirsa-garcia-phishing/
https://maldita.es/malditobulo/20210212/mensaje-privado-instagram-tirsa-garcia-phishing/
https://maldita.es/malditobulo/20210212/mensaje-privado-instagram-tirsa-garcia-phishing/
https://x.com/CPJannyBarrera/status/1819237747418452423
https://x.com/CPJannyBarrera/status/1819237747418452423
https://www.tiktok.com/@soyrafacarbajal/video/7390948488911047941
https://www.tiktok.com/@soyrafacarbajal/video/7390948488911047941
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Finland Bovaer feed Video promoting Video English https://www.tiktok.com/@kehon.mielen.h | B Bovaer.png
additive health this hoax yvinvointi/video/7465784139413720342?
risks lg=bovaer&t=1751274182884
Finland Omega-6 vs Post promoting a Facebook [Finnish https://www.facebook.com/permalink.oh | & Omega.png
saturated fat hoax about post p?story fbid=pfbid02Tq9C65dzzvesxb9
Omega-6 and health PYgSthK4SjJHGRXdLfpfh7VprpEirl53yaSk
issues. FTfJe95vcHV731&id=100070487787168
Finland Global warming is [Post denying climate[Facebook [Finnish https://www.facebook.com/mika.kotikoski| W Climate.png
not dangerous warming post ts/pfbi WCAGIAVGgLSKJAdi2ytE
BcMWkZhberD7UePX3gHhJY3rMLozDBcU
Dy CtNkbUQol
Finland Statins and Post criticizing the [Facebook [Finnish https://www.facebook.com/heli.ramakko/ | B Cholesterol.png
cholesterol myths [ink between high  [post posts/pfbid02Y3t2eZ5dxTUcpdRr7T5Vb
LDL-levels and heart oncekygGEudXtVIMUwHW7ZuKBgh1G3d5
disease, claiming bv2XvfCR5JI
LDL as healthy and
important, and
discouraging the use
of statin medication.
Serbia Fake supplement [Website promoting [Website [Serbian https://archive.ph/fbsVQ#selection-1987.| B IMMUNOFLEX.png
ads promoted on the supplement 109-1987.120
Serbian websites
Serbia Impersonate Website with the Website  |Russian https://clinicamalyshevoy.ru/company/em| B Russia doctor.png
people for selling [real profile of the ployees/rukovoditeli/malysheva elena v
supplements doctor asilevna/
without
scientific-base
Serbia Website to have [Chat in a website to [Chat Serbian https://buditezdravi.net/chat/ B Chatbot.png

conversation with
a fake doctor

sell a weight-loss
supplement
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https://drive.google.com/file/d/1Xi03nQeWsVH8CF7g7O3s-NvDC1NINysO/view?usp=sharing
https://drive.google.com/file/d/1kIMiKFikSmAzmL7vjqw8GRZo31UgzGQ_/view?usp=sharing
https://drive.google.com/file/d/1pJv3Z8jdSmQJlAHzEWTQndKOKettDOls/view?usp=sharing
https://drive.google.com/file/d/1Ph8ZmuQev0CHlyVY9Z7INcYMrCUoqfs3/view?usp=sharing
https://drive.google.com/file/d/1PoVn8AvTZ6U8yeOEe7hD9LOgkxpZLKUL/view?usp=sharing
https://drive.google.com/file/d/1KTTwyczzNqceO9kcAbYq7yXQFW0MF1HT/view?usp=sharing
https://drive.google.com/file/d/1EYT7vOVOxNE7CU08PwPqPssKjUwbBR3p/view?usp=sharing
https://www.tiktok.com/@kehon.mielen.hyvinvointi/video/7465784139413720342?q=bovaer&t=1751274182884
https://www.tiktok.com/@kehon.mielen.hyvinvointi/video/7465784139413720342?q=bovaer&t=1751274182884
https://www.tiktok.com/@kehon.mielen.hyvinvointi/video/7465784139413720342?q=bovaer&t=1751274182884
https://www.facebook.com/permalink.php?story_fbid=pfbid02Tq9C65dzzvesxb9PYqSthK4SjJHGRXdLfpfh7VprpEir153yaSkFTfJe95vcHV73l&id=100070487787168
https://www.facebook.com/permalink.php?story_fbid=pfbid02Tq9C65dzzvesxb9PYqSthK4SjJHGRXdLfpfh7VprpEir153yaSkFTfJe95vcHV73l&id=100070487787168
https://www.facebook.com/permalink.php?story_fbid=pfbid02Tq9C65dzzvesxb9PYqSthK4SjJHGRXdLfpfh7VprpEir153yaSkFTfJe95vcHV73l&id=100070487787168
https://www.facebook.com/permalink.php?story_fbid=pfbid02Tq9C65dzzvesxb9PYqSthK4SjJHGRXdLfpfh7VprpEir153yaSkFTfJe95vcHV73l&id=100070487787168
https://www.facebook.com/mika.kotikoski/posts/pfbid0gWCAGi41VGqLSKJ4di2ytEBcMWkZhberD7UePX3qHhJY3rMLozDBcU5yCtNkbUQol
https://www.facebook.com/mika.kotikoski/posts/pfbid0gWCAGi41VGqLSKJ4di2ytEBcMWkZhberD7UePX3qHhJY3rMLozDBcU5yCtNkbUQol
https://www.facebook.com/mika.kotikoski/posts/pfbid0gWCAGi41VGqLSKJ4di2ytEBcMWkZhberD7UePX3qHhJY3rMLozDBcU5yCtNkbUQol
https://www.facebook.com/mika.kotikoski/posts/pfbid0gWCAGi41VGqLSKJ4di2ytEBcMWkZhberD7UePX3qHhJY3rMLozDBcU5yCtNkbUQol
https://www.facebook.com/heli.ramakko/posts/pfbid02Y3t2eZ5dxTUcpdjRr7T5VboncekyqGEudXtV1MUwHW7ZuKBgh1G3d5bv2XvfCR5Jl
https://www.facebook.com/heli.ramakko/posts/pfbid02Y3t2eZ5dxTUcpdjRr7T5VboncekyqGEudXtV1MUwHW7ZuKBgh1G3d5bv2XvfCR5Jl
https://www.facebook.com/heli.ramakko/posts/pfbid02Y3t2eZ5dxTUcpdjRr7T5VboncekyqGEudXtV1MUwHW7ZuKBgh1G3d5bv2XvfCR5Jl
https://www.facebook.com/heli.ramakko/posts/pfbid02Y3t2eZ5dxTUcpdjRr7T5VboncekyqGEudXtV1MUwHW7ZuKBgh1G3d5bv2XvfCR5Jl
https://archive.ph/fbsVQ#selection-1987.109-1987.120
https://archive.ph/fbsVQ#selection-1987.109-1987.120
https://clinicamalyshevoy.ru/company/employees/rukovoditeli/malysheva_elena_vasilevna/
https://clinicamalyshevoy.ru/company/employees/rukovoditeli/malysheva_elena_vasilevna/
https://clinicamalyshevoy.ru/company/employees/rukovoditeli/malysheva_elena_vasilevna/
https://buditezdravi.net/chat/
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Serbia Deepfake videos |Al-edited videos Video Serbian https://www.facebook.com/reel/14144669| W Deepfake doctor videos.png
using real footages 59238970
Serbia Deepfake videos [Facebook page Facebook [Serbian https://archive.ph/gcJzH B Deepfake FB account.png
sharing unverified [Page
health products and
using Al-edited
videos
Serbia Deepfake videos [Use of a Serbian Video Croatian https:/www.facebook.com/reel/76817570| W Serbian singer.png
singer to promote  [posted ina 1972689
preparations, Facebook
allegedly intended page
for the treatment of
osteoarthritis
Serbia A deepfake video [Falsely depicts FaceBook [Serbian https://fakenews.rs/wp-content/uploads/| s Nestorovic-1.mp4

Serbian doctor
Branimir Nestorovi¢
promoting a
treatment for
prostatitis.

Nestorovic-1.mp4
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https://drive.google.com/file/d/1JDSe5nqPTeF-W4lWF17jdq7MHZ2kgJcW/view?usp=sharing
https://drive.google.com/file/d/1_T-jIY8_K7t8Znfvmxy6ndWPW0aIrVRi/view?usp=sharing
https://drive.google.com/file/d/1a3mjDSK7swnafmVza2VgN9eYHP1c-bRx/view?usp=sharing
https://drive.google.com/file/d/1ysxOCI5MVSGOfEYzgD5sO72J_DvC-Aql/view?usp=sharing
https://www.facebook.com/reel/1414466959238970
https://www.facebook.com/reel/1414466959238970
https://archive.ph/gcJzH
https://www.facebook.com/reel/768175701972689
https://www.facebook.com/reel/768175701972689
https://fakenews.rs/wp-content/uploads/Nestorovic-1.mp4
https://fakenews.rs/wp-content/uploads/Nestorovic-1.mp4
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